
Register online at www.fandemoniumsummit.com.au

Fandemonium Summit 2020
14-16 October | Sydney 
TECHNOLOGY TO ENHANCE THE ENTIRE FAN EXPERIENCE 
BEFORE, DURING AND AFTER THE EVENT

Meet our curated line-up of fan engagement experts including:
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Todd Hewitt 
General Manager 
Commercial and Digital 
NRL  

Luke Bould  
Chief Commercial Officer 
and Chief Marketing Officer 
Football Federation 
Australia 

Jess Hurford 
Head of Commercial Operations 
Australian Olympic 
Committee 

Kate Roffey 
Vice President 
Melbourne Football 
Club  

Kerri Pottharst 
Director 
Volleyball Australia 

Ella Huisman 
Head of Ticketing and 
Digital Operations 
Adelaide Fringe 

Sorrel Osborne 
Head of Operations & 
Commercial 
Audience Republic  

Paul Doorn 
Chief Executive Officer 
Venues NSW

James Granter 
General Manager 
Luna Park Sydney  

Organised by: 

“Truly engaging fans is harder than ever and more important than ever. 
Fandemonium aims squarely at giving you key insights to do this and more. 
I look forward to sharing my experience and hearing from others at the 
Fandemonium Summit in 2020.”

James Granter, General Manager, Luna Park Sydney

Robbie McRobbie 
CEO 
Hong Kong Rugby 
Union

Supporting Partners:

www.questignite.com.au



WHO SHOULD ATTEND? 
Fandemonium is for everyone in the events industry, from expo organisers to venue owners, touring promoters, sports clubs, theatres, clubs, music venues, 
rights holders, broadcasters, sporting codes & associations, activation and experiential agencies, brand owners and government bodies.

THE BIG IDEA
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TECHNOLOGY 
TO ENHANCE 

THE ENTIRE FAN 
EXPERIENCE 

BEFORE, 
DURING AND 
AFTER THE 

EVENT

WHAT IS FANDEMONIUM 2020?
It’s that feeling you get stood in front of a stage or in the stands with your mates. It’s in the pub afterward and retelling of highlights and low points, it’s 
remembering the experience long after you’ve left and telling your friends about it. It’s about making connections between shared experiences.

The Fandemonium Summit will take a big stage dive in what technologies you should be investing in to drive engagement and revenue. We’ll bring 
together subject matter experts from across sports venues & clubs, touring and technology specialists and those at the cutting edge of creating experiences 
who’ll share their expertise with you. They’ll help you understand how to deliver products and services that increase the bottom line while ensuring that fans 
and ticket holders are engaged before, during and after the event.

“Fandemonium is the best way to learn how to understand your fans 
through best-in-class insights and all the tech that drives fan engagement.” 

Sorrel Osborne, Head of Operations & Commercial, Audience Republic



Luke Girgis,  
Chief Executive Officer 
The Brag Media 

The Brag Media is a modern publisher 
that holds fervent conversations with 
fans about pop-culture and life-stages, 
across owned and social properties 
simultaneously. 

Kerri Pottharst 
Director 
Volleyball Australia 

With over 20 years as a professional 
athlete, Kerri brings an excellent 
perspective of fan engagement 
from the athlete’s perspective 
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ROCKSTAR SPEAKER HIGHLIGHTS
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Will Jago 
Digital  
Communications  
Manager 
Australian Olympic 
Committee  

With a decade of marketing 
& communications experience 
across elite sport and 
small business in the UK & 
Australia, Will specialises in 
lifecycle marketing, customer 
engagement, e-commerce and 
project management. 

James Granter 
General Manager 
Luna Park Sydney  

As a senior manager for a major 
Australian entertainment and event 
precinct James is responsible for 
developing strategic direction and 
ensuring the continued evolution and 
growth of an historic theme park.  

Kate Roffey 
Vice President 
Melbourne Football Club  

Having been intimately involved with the 
Australian Open Tennis Championship, 
the Melbourne Demons AFL Club and the 
new Western United A League Football 
team – the common thing that will 
determine their success are fans. Having 
travelled extensively around the world 
to look at world’s best practice, it is clear 
we can - and need – to be a lot better at 
creating more ‘Fandemonium’

Luke Bould 
Chief Commercial  
Officer and Chief 
Marketing officer 
Football Federation 
Australia 

Recognised in the 2019 
CMO50 list of leading 
Australian marketers, Luke 
knows how to drive growth 
in both the sports and the 
entertainment industries.  
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Jess Hurford 
Head of 
Commercial 
Operations 
Australian Olympic 
Committee

MORE ROCKSTAR SPEAKER HIGHLIGHTS

Paul Doorn 
Chief Executive Officer 
Venues NSW   

Todd Hewitt 
General Manager  
Commercial and  
Digital 
NRL 

Ella Huisman 
Head of Ticketing  
and Digital Operations 
Adelaide Fringe  

Gareth Jones 
Chief Executive  
Officer 
Esports High 
Performance Centre  

Anthony Hearne 
Chief Commercial  
Officer 
Kayo Sports  

David Turik 
Chief Executive Officer 
Arival Global   

Lachy Collins 
Insights Analyst 
Melbourne Racing Club

Josie Hess 
Multimedia/Digital  
Manager 
Woodfordia
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Conference Day One – Wednesday 14 October
08:15 Registration and welcome refreshments

08:50 Opening remarks from the Chair
Kate Roffey 
Vice President 
Melbourne Football Club

LET’S GET READY TO RUMBLE

 INTERNATIONAL KEY NOTE & CASE STUDY
09:00 Robbie McRobbie, CEO, Hong Kong Rugby Union will be joining us to share his insights on how 

he and his team deliver an amazing fan experience to 120,000 fans over three days at the world 
famous Hong Kong Sevens tournament.
Robbie McRobbie 
CEO 
Hong Kong Rugby Union

 KEYNOTE PRESENTATION 
09:30 What the fan actually wants – critical aspects of customer experience and 

engagement
 Technology and customer-centricity has changed the consumer experience for nearly all leisure 

pursuits but sport is lagging behind. What are the leaders doing to understand customers’ 
expectations and create an enhanced customer experience before, during and after the event

 • What are the trends in using data to better understand customers
 • How are customer’s expectations of sports and entertainment brands changing as business  

 becomes more involved in social issues
 • What are the challenges to improved customer experience in Australia and how are the  

 leaders overcoming these
Luke Bould 
Chief Commercial Officer and Chief Marketing Officer 
Football Federation Australia

10:00 Australians are mad about sports – now let’s get mad about fan engagement
 • Sharing insights from a global perspective of fan engagement 
 • Taking a look at changing the stadium economic model to better serve spectator  

 opportunities 
 • Understanding the how activations work as a key driver for fan experience
 • Examining the roll of technology in activating the venue

Kate Roffey 
Vice President 
Melbourne Football Club

10:30 How technology is impacting fan engagement in the Australian live entertainment 
industry

 • Feeding the desire for live, shared and experiential activities 
 • Enabling an extended experience - the fan’s journey is no longer a defined start or end point
 • ‘Augmented and active’ – new forms of live entertainment will continue to emerge

Luke Girgis 
Chief Executive Officer 
The Brag Media

11:00 Networking Tea Huddle

HOW DO YOU CREATE A LASTING 
RELATIONSHIP WITH FANS?  

11:30 Growing the NRL ecosystem - Engaging with community to develop positive 
relationships and create fans of the future

 • NRL Community: using the NRL’s following and relevance to making a positive difference in  
 the community. The NRL’s State of Mind program has grown awareness of mental health  
 challenges and engaged audiences outside the core

 • Grassroots: The NRL has just launched its new grassroots participation program League Stars  
 A non-contact participation program for 5-12 year olds, League Stars plays on the notion  
 that grassroots participants are four times more likely to become fans in the future than  
 non-participants

 • NRL Digital: NRL ID, using data to personalise experiences and increase fan avidity 
Todd Hewitt 
General Manager Commercial and Digital 
National Rugby League

12:00 One shot every four years – a unique perspective on fan engagement from the 
Australian Olympic Committee

 • Highlighting the elements of the Australian Olympic Committee’s campaign for fan  
 engagement 

 • Illustrating the importance of stake holder involvement and collaboration to grow fans
 • Optimising a community grass roots movement to capture the next generation 

All Star Team Presentation:
Jess Hurford Will Jago 
Head of Commercial Operations Digital Communications Manager 
Australian Olympic Committee Australian Olympic Committee

12:30 Bleachers Chat - exploring the mutual benefits of fan engagement
 • Commercialising revenue streams for clubs and athletes
 • Deriving income from fan engagement
 • A look from the athlete’s perspective – what are the challenges they face

‘Coach’  
Kerri Pottharst  
Director  
Volleyball Australia
‘Team’  
Rod Harys Aaron Warburton 
Founder & Chief Executive Officer Director 
Fan Plus The Sponsorship Department

13:00 Half time - networking lunch break 

HOW TO GROW YOUR FAN BASE &  
INCREASE REVENUE

14:00 A peek into the World Surf League’s tool box for fan engagement
 • Examining the digital, onsite and sponsor activations that are improving fan engagement 
 • Exploring the role of digital platforms
 • Finding a balance of activity and engagement with sand between your toes

Scott Hargreaves 
Commercial Director 
World Surf League

14:30 Optimising fan engagement with the use of blockchain 
 • Discussing the possible evolution in fan engagement 
 • Adopting technology to empower your fans to become more than just a fan 
 • Optimising digital revenue streams that are connected to the real fan experience  

Luke Lombe 
Co-Founder 
MYNTD

          CASE STUDY 
15:00 Whisky Wine and Fire - Reflecting on the journey of a unique tasting festival inside  

a fire garden
 • Demonstrating how event challenges can be addressed with technology 
 • Highlighting the synergistic outcomes from implementing an event app
 • Looking forward - an optimistic outlook for where this can take us 

Lachy Collins 
Insights Analyst 
Melbourne Racing Club

15:30 Tea Time Stretch  

HOW DO YOU GET PEOPLE TO COME TO  
LIVE EVENTS?

16:00 Exponential fan engagement – using technology to amplify word of mouth
 • Illustrating the synergies of a gamified registration process
 • Identifying how to use ticket sales data to increase ticket sales
 • Understanding the value of ambassadors and micro-influencers

Sorrel Osborne 
Head of Operations & Commercial 
Audience Republic

16:30 The value of incorporating social impact into your events
 • Illustrating how social impact can positively affect fan engagement
 • Highlighting the benefits social engagement can bring to your brand
 • Understanding how to leverage social impact to deepen fan engagement

Adam McCurdie 
Co-founder & Co Chief Executive Officer 
Humanitix

17:00 Closing remarks from the Chair

17:15 End of Day One - networking drinks
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08:15 Registration and welcome refreshments

08:50 Opening remarks from the Chair
David Turik 
Head Commissioner / Chief Executive Officer 
Australian Ice Hockey League / Arival

CREATING A MEMORABLE ON-THE-DAY 
EXPERIENCE

 KEYNOTE PRESENTATION
09:00 How to deliver an exceptional game-day experience 

Paul Doorn 
Chief Executive Officer 
Venues NSW

09:45 Discovering fan focused tech at the Australian Ice Hockey League (AIHL)
 • Demonstrating opportunities for start-ups to introduce exciting new technologies for fan  

 engagement
 • Highlighting the mutual benefits for the League, Teams, Players, Fans, Sponsors and  

 Broadcast
 • Allowing start-ups to develop national, league-wide case studies to showcase for global  

 opportunities
David Turik 
Head Commissioner / Chief Executive Officer 
Australian Ice Hockey League / Arival

 CASE STUDY
10:15 The Adelaide Fringe Festival - An extraordinary digital transformation
 • Sharing reflections from the largest open access arts festival in the Southern Hemisphere
 • Examining the outcomes of a digital transformation
 • Highlighting the mutual benefits for the festival, the artists and the venues 

Ella Huisman 
Head of Ticketing & Digital Operations 
Adelaide Fringe

10:45 Networking Tea Huddle

ACTIVATIONS TO WRITE HOME ABOUT

11:15 How to win fans and send them home smiling
 • Highlighting key learnings from a study conducted in collaboration with the Parramatta Eels  

 at Parramatta Stadium:  Back to PARRAdise
 • Suggested recommendations to create memorable experiences and anchoring fans in a new  

 stadium
 • Looking to the future – the role technology can play to raise the bar of fan engagement

Jess Richards 
Lecturer – Sport Management 
Western Sydney University

       CASE STUDY
11:45 Woodford Folk Festival - The largest gathering of artists and musicians in Australia  

is getting larger 
 • A look at engaging a global audience with 360 VR videos 
 • Savvy technology – the importance of being pervasive and not invasive
 • Identifying challenges implementing technology when technology may not be wanted

Josie Hess 
Digital & Multimedia Manager 
Woodfordia

12:15 Keeping your fans safe - How technology is improving security at events
 • Illustrating new event technologies to increase security
 • Highlighting the pros and cons of security technologies
 • Demonstrating examples of leveraging technology that is already being used at the event to  

 increase security
William Kieboom 
General Manager 
Agile Group

12:45 Half time - networking lunch break 

MAXIMISING OPPORTUNITIES FOR FAN 
ENGAGEMENT 

13:45 Driving huge fan engagement with not just customisation but personalisation
 • Highlighting how Kayo is transforming how Australians experience sport
 • Examining how measurable and actionable data is driving unprecedented engagement
 • Sharing lessons learned taking a look at what the future holds – where will technology  

 take us
Anthony Hearne 
Chief Commercial Officer  
Kayo Sports

14:15 Gaming and Esports – examining how technology is leveraged to interact with fans 
 • How to create ‘real life experiences’ for a virtual world
 • The gaming and esports journey - where did we come from, where are we now and  

 where are we going
Drew Camilleri 
Product Manager 
Hive Gaming

14:45 Sydney’s iconic Luna Park – How to ignite new activations to keep fans coming
 • Illustrating the importance of refreshing the experience and reinventing the park to offer  

 multiple unique activations
 • How do we frame the experience pre and post event – fan engagement is more than the  

 event itself 
 • What role do wireless capabilities play in engaging fans? 
 • Optimising the synergies of partnerships and precincts to create lasting memories 

James Granter 
General Manager 
Luna Park Sydney

15:15 Tea Time Stretch  

BROADCASTING AND THE FUTURE

15:45  Disrupting broadcast
 • Highlighting the successes of digital fan engagement
 • Growing grass roots sports in Australia and increasing sustainability 
 • Illustrating how to grow your audience 

Matt Jones 
Co-Founder & Chief Executive Officer 
OVO

16:15  There is no version of the future where esports doesn’t exist
 • A look into the esports landscape here in Australia and globally
 • Delving into the nitty gritty of the fans - why esports fans love esports
 • Identifying the challenges esports face from a fandom perspective and illustrating strategies  

 to overcome them 
 • Highlighting opportunities for companies looking to enter into this growing space

Gareth Jones 
Chief Executive Officer 
Esports High Performance Centre

16:45 Closing remarks from the Chair

17:00 End of Day Two - great game team!

Conference Day Two – Thursday 15 October



If you’d like to become a workshop facilitator on this subject, please contact:
Milad Etemadi +61 (0)2 8011 1078 or milade@questevents.com.au

Keen on partnering 
with us?

You can check out  
the sponsorship packages on  

the website or contact  
our own sponsorship guru,  

Milad Etemadi  
+61 (0)2 8011 1078 or 

milade@questevents.com.au
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Workshop A
Step-by-step approach to 
implementing your fan engagement 
strategy

This session is designed for those responsible for engaging your 
fans, pre, during and post your event. You might work in marketing, 
customer or member engagement or have an operational role, it 
doesn’t matter – your fans experience does.

During this in-depth session you will build on your existing 
knowledge of fan engagement by analysing some of the clubs and 
businesses leading the way, examining new technologies and the 
opportunities they present and getting to grips with changing fan 
expectations.

If you want to rethink your approach to fan experience, this session is 
not to be missed.

Key takeaways: 

 Assessing where your organization is at when it comes to a  
 fan engagement strategy

 How to collect, interpret and keep track of data effectively

 The role of fan community consultation – when and how

 How to develop an implementation plan tailored to your  
 fan’s needs

 Exploring case studies from other clubs and assessing what  
 would work for you

 How future technology can affect & complement  
 your strategies

Facilitator to be announced

Registration and morning coffee is at 08:30 and the sessions will conclude at 16:00. Lunch, morning and afternoon tea provided.  Choose between A or B:

Workshop B
Designing your digital 
transformation plan - creating  
a roadmap to get a head start

Digital transformation is hard. Getting it wrong can be costly. 
However getting it right can be transformative for your business.

Fan engagement technology is exploding, with almost all of it 
integrating the physical and digital experiences. In order to make 
the most of the latest innovative tech that your fans expect your 
organisation needs to be tech ready. This session isn’t for tech 
leaders through, it’s for anyone in an organisation who will be 
involved in any fan experience technology projects who need to 
be up to speed.

Key takeaways: 

 Assessing if you have the right skills in house and how to  
 harness them

 Examining where to start your transformation and how to  
 get the ball rolling

 Building willingness and momentum to gain buy-in from  
 the boardroom

 How to get what you need with what you have – a guide  
 to dealing with legacy systems

 Cutting through the hype to assess which tech you should  
 be investing in; AI, Blockchain, AR/VR?

 Understanding how to partner with start-ups to create  
 your next big win with fans.

Facilitator to be announced

Pre Conference Workshops – Friday 16 October



7 - 10 
Delegates

3 - 6 
Delegates

11+ 
Delegates

3 Day Ticket 
14-16 October

 Full access to the 2-day main conference sessions,  
 networking and lunches

 Post-conference Learning Session
 Networking drinks

Regular $3,395 incl. GST

2 Day Ticket 
14-15 October

 Full access to the 2-day main conference sessions,  
 networking and lunches

 Networking drinks 

Regular $2,795 incl. GST

Learning Session Only 
16 October
Choose between A or B:

 Workshop A: Step-by-step approach to  
 implementing your fan engagement strategy 

 Workshop B: Designing your digital transformation  
 plan - creating a road map to get a head start

Regular $2,295 incl. GST

GROUP  
DISCOUNTS

15% 20% 25% MEMBERS OF ALL SUPPORTING PARTNERS RECEIVE A 10% DISCOUNT.
To access this membership discount, quote promo code ASSN when registering.
Only one discount applies, whichever provides the greater saving.

10% 
Off
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REGISTRATION

Why should you attend?
 Rock your next event with all the latest  

 technology and strategies to drive  
 engagement and results

 Get stuck in and network with  
 the who’s who of Australia’s  
 entertainment industry

 Be a star performer in your own  
 organisation, have all the answers

 Find out what the best in the business  
 are doing and how they are doing it

 Jump above the crowd to see what’s  
 coming next and how to harness it

REGISTER TODAY!
Additional group discounts of up to 25% apply. 


